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NIKOLAI SHCHELKOV
has successfully completed the online Specialization

Strategic Management
and Innovation
This Specialization explores the evolving world of business strategy,
focusing on the increasingly important roles of design, user
experience, and innovation in shaping competitive advantage. You’ll
learn about concepts such as goal setting, value creation, global
integration, and diversification, and you’ll critique classic theories and
frameworks in the context of new business realities. In the final
Capstone Project, you’ll create and defend a holistic business strategy
in response to a realistic case study prompt.

This certificate attests to the learner’s completion of an online program delivered via Coursera. It does not constitute formal
enrollment at any university or entity and does not itself grant academic credit, grades, or a degree. Institutions or
organizations may, at their discretion, recognize this learning toward their own programs or credentials.

Verify this certificate at: 
https://coursera.org/verify/specializat
ion/DBTGGDVTC4FG
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